
2024 DIGITAL 
ADVERTISING



For over 70 years, Liberty Savings has advanced the economic futures of 
individuals and their communities with exceptional financial tools and services. 
They have seen and done it all. From the underbanked to the financially savvy, 
residents of Hudson County see this credit union as a trusted, invaluable resource.

Hudson County is changing. Fast.

An explosion in population growth 
has made Hudson County a must-
watch area for economic trends. 
Located right across the river from 
Manhattan, it became an ideal spot for 
people looking to escape the big city, 
immigrants, and everyone in between, 
to build a new home. 

However, this rapid shift amplified the 
existing affordability crisis happening 
across the country.

Liberty Savings is at the forefront of addressing:

+8% in rent across the county from 2022-2023

+3.9% in CPI (Consumer Price Index) in the region  
from 2023-2024

+20% home sales in Jersey City, Hudson County’s 
largest city in the past 5 years

Liberty Savings specializes in helping members  
gain financial independence, and their dedication 
during this affordability crisis hasn’t wavered.  
First generation immigrants, underbanked populations  
and those vulnerable to predatory loans trust this 
credit union to make their American Dreams possible.

BACKGROUND



The followings pages are just a sample of what was run throughout the year.  
Results for the entire year’s efforts are included in the back of the PDF.

• Targeted Display Banner Ads: Desktop & Mobile

• Paid & Organic Social Media

• Direct-To-Publisher Website Takeover Units

• Website Banners & Dedicated Landing Pages on main Liberty Savings website

• Digital Member Newsletters available for viewing and downloading 

• Over-The-Top Video

Liberty Savings takes an always on approach to the digital marketing landsape.  
Our advertising runs throughout all mainstream forms of digital including: 

DIGITAL ADVERTISING STRATEGIC OVERVIEW



Q1 CONSOLIDATION 
LOAN CAMPAIGN



Q1 CONSOLIDATION LOAN: ENGLISH PROGRAMMATIC DIGITAL BANNER ADS
Banners ran on desktop and mobile platforms with click-through to a dedicated landing page. 
Banners were displayed based on geographic and demographic focus with behavioral emphasis.  
The placement strategy included retargeting.



Q1 CONSOLIDATION LOAN: SPANISH PROGRAMMATIC DIGITAL BANNER ADS
Banners ran on desktop and mobile platforms with click-through to a dedicated landing page. 
Banners were displayed based on geographic and demographic focus with behavioral emphasis.  
The placement strategy included retargeting.

CLIC AQUÍ

CLIC AQUÍ

CLIC AQUÍ

CLIC AQUÍ



Q1 CONSOLIDATION LOAN: DIRECT-TO-PUBLISHER NJ.COM DIGITAL TAKEOVER



Q1 CONSOLIDATION LOAN: PAID FACEBOOK & INSTAGRAM

Bring all your loans together & make one monthly payment when you 
consolidate. Earn up to 2% off your lowest qualifying rate.

Learn more
lsfcfu.org
Stop paying multiple, high rate loans today. 
We can help you consolidate and save.

Sponsored

Liberty Savings Federal Credit Union 
SponsoredIN FEED

INSTAGRAM STORIES



Q1 CONSOLIDATION LOAN: PROMOTION ON WEBSITE
Promoted prominently on homepage as well as through a dedicated landing page which was utilized for display banner ads  
and social media click-throughs. We also made use of a vanity URL in print for easy recall: www.LSFCU.org/Consolidate

HOMEPAGE

DEDICATED LANDING PAGE



Q2 AUTO LOAN 
CAMPAIGN



Q2 AUTO LOAN: PROGRAMMATIC DIGITAL BANNER ADS
Banners ran on desktop and mobile platforms with click-through to a dedicated landing page. 
Banners were displayed based on geographic and demographic focus with behavioral emphasis.  
The placement strategy included retargeting.



Q2 AUTO LOAN: DIRECT-TO-PUBLISHER NJ.COM DIGITAL TAKEOVER



Q2 AUTO LOAN: PAID FACEBOOK & INSTAGRAM - ENGLISH

Unbelievable Auto Loan + Refinancing offers! Up to 2% off your 
lowest qualifying rate.* Rates as low as 5.25%. 100% financing.

Learn more
lsfcfu.org
Need a new car for summer? Shop local 
dealers right on our website and save.

Sponsored

Liberty Savings Federal Credit Union 
SponsoredIN FEED

INSTAGRAM STORIES



Q2 AUTO LOAN: PAID FACEBOOK & INSTAGRAM - SPANISH

Hasta un 2% de descuento en tu tarifa calificada más baja.*  
Tarifas tan bajas como 5.25%. Financiación 100%.

Learn more
lsfcfu.org
¿Necesitas un coche nuevo para el verano? 
No te pierdas nuestras tarifas bajas! 

Sponsored

Liberty Savings Federal Credit Union 
SponsoredIN FEED

INSTAGRAM STORIES



Q2 AUTO LOAN: PROMOTION ON WEBSITE
Promoted prominently on homepage as well as through a dedicated landing page which was utilized for display banner ads  
and social media click-throughs. We also made use of a vanity URL in print for easy recall: www.LSFCU.org/AutoLoan

HOMEPAGE

DEDICATED LANDING PAGE



Q3 HOME EQUITY 
CAMPAIGN



Q3 HOME EQUITY: PROGRAMMATIC DIGITAL BANNER ADS
Banners ran on desktop and mobile platforms with click-through to a dedicated landing page. 
Banners were displayed based on geographic and demographic focus with behavioral emphasis.  
The placement strategy included retargeting.



Q3 HOME EQUITY: DIRECT-TO-PUBLISHER NJ.COM DIGITAL TAKEOVER



Q3 HOME EQUITY: PAID FACEBOOK & INSTAGRAM

Looking to put more money in your pocket? There’s never  
been a better time to get a Home Equity Line of Credit! 

Learn more
lsfcfu.org
Use the equity you’ve built in your home to 
cash in on large and small purchases today.

Sponsored

Liberty Savings Federal Credit Union 
SponsoredIN FEED

INSTAGRAM STORIES



Q3 HOME EQUITY: PROMOTION ON WEBSITE
Promoted prominently on homepage as well as through a dedicated landing page which was utilized for display banner ads  
and social media click-throughs. We also made use of a vanity URL in print for easy recall: www.LSFCU.org/Equity

HOMEPAGE

DEDICATED LANDING PAGE



Q4 HOLIDAY LOAN 
CAMPAIGN



Q4 HOLIDAY LOAN: PROGRAMMATIC DIGITAL BANNER ADS
Banners ran on desktop and mobile platforms with click-through to a dedicated landing page. 
Banners were displayed based on geographic and demographic focus with behavioral emphasis.  
The placement strategy included retargeting.



Q4 HOLIDAY LOAN: DIRECT-TO-PUBLISHER NJ.COM DIGITAL TAKEOVER



Our Holiday Loans are back to make your seasonal spending  
stress-free. Get up to 2% off your lowest qualifying rate today*

Learn more
lsfcfu.org
Get Cash For The Holidays today.  
Limited time only.

Sponsored

Liberty Savings Federal Credit Union 
SponsoredIN FEED

INSTAGRAM STORIES
Q4 HOLIDAY LOAN:  
PAID FACEBOOK & INSTAGRAM - ENGLISH



Dinero extra para gastos de vacaciones. Obtenga hasta un  
2% de descuento en la tasa de préstamo calificada más baja*

Learn more
lsfcfu.org
Efectivo de vacaciones

Sponsored

Liberty Savings Federal Credit Union 
SponsoredIN FEED

INSTAGRAM STORIES

DEDICATED SPANISH LANDING PAGE

Q4 HOLIDAY LOAN:
PAID FACEBOOK & INSTAGRAM + DEDICATED LANDING PAGE - SPANISH



Q4 HOLIDAY LOAN: PROMOTION ON WEBSITE
Promoted prominently on homepage as well as through a dedicated landing page which was utilized for display banner ads  
and social media click-throughs. We also made use of a vanity URL in print for easy recall: www.LSFCU.org/Holiday

HOMEPAGE

DEDICATED LANDING PAGE



2024 RESULTS



PROGRAMMATIC
DISPLAY & SOCIAL



PERFORMANCE HIGHLIGHTS
Programmatic, Paid Social & Search

5,438,225
Total impressions

30,194
Total clicks

3,656
Total conversions

0.56%
Average CTR

79.18%  
Viewability

$7 Display
CPM

$12 Meta
CPM

15% Paid Search
Fee

$2.40
Overall CPC

FLIGHT DATES
2.13.24 – 12.29.24



OVERVIEW
• Flighting: Monthly flights from February – December 2024 (dark in 

October)

• KPIs/Internal Benchmarks:
• High Conversions

• Paid Search: 6%+ CTR

• Display: 0.25%+ CTR

• Meta: 

• Facebook: 0.50%+ CTR

• Instagram: 0.30%+ CTR

• Target audience: 

• In-Market for Banking, In-market/Interest in Credit Cards, Auto 
Loans, Home Loans, Checking and Savings Accounts

• Mid-flight adjustments: 

• Quarterly/Seasonal creative adjustments to avoid creative fatigue

KEY TAKEAWAYS AND INSIGHTS:
Overall CTR: 0.56%

• Display: 0.29% CTR (exceeded internal benchmarks of 0.25% CTR) 

• Paid Search: 12.60 % CTR (exceeded internal benchmarks of 6% 
CTR)

• Meta Overall: 0.48 % CTR

• Instagram: 0.41 % CTR (exceeded internal benchmarks of 
0.30% CTR)

• Facebook: 0.54 % CTR (exceeded internal benchmarks of 
0.50% CTR)

Conversions
• Ended the campaign with 3,656 conversions which equates to 

around a $20 CPA

Viewability 
• 79.18% Viewability (exceeded internal benchmarks of 70%+ 

Viewability)

Screenshots:
• Liberty Savings 2024 Screenshots
• Liberty Savings 2024 Holiday Screenshots

2024 INSIGHTS
Programmatic, Paid Social & Search

WOW!



DIRECT TO NJ.COM 
DISPLAY & SOCIAL



NJ.COM DISPLAY & PAID SOCIAL OVERVIEW 
The #1 local news website in New Jersey; among the top five in the country.

The 2024 Liberty Savings digital and social campaign received 3,454,910 impressions

Users were driven back to dedicated promotional landing pages 13,858 times

184,519 new users visited the Liberty Savings website through NJ.com

DISPLAY RESULTS

The Liberty Savings target audience 
saw display ads 2,450,931 times

Users clicked back to dedicated  
landing pages 3,590 times

The campaign click thru rate of 0.15%  
was 3x’s the industry average of a 0.05%

PAID SOCIAL RESULTS

The Liberty Savings target audience 
saw social media ads 1,003,979 times

Users clicked back to dedicated 
promotional landing pages  
10,268 times 

The social media campaign click thru 
rate of 1.02% is 132% higher than the 
industry average of 0.77%

WOW!

WOW!



THANK YOU!


